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Background: Piaac-study

• …large number of low achievers on or below level 1 in Norway (out of 
approx. 5,3 mill inhabitants).

• For the area of literacy it is estimated that 400 000 adults are low 
achievers while the number for numeracy is 480 000 and for problem 
solving with ICT even 800 000. 



Challenge 

How to reach out to people who are in need for training in basic skills?

• Are not employed or part of the working-life

• Do not participate in any training or educational programme

• Are not in contact with a job-seeker senter or career guidance



Project 1: Development of assessments and e-
learning

• Simple assessment tools that are open available

• Can be used by everyone and course providers

• E-learning and advice given on what to do else

• Three types of tools
• Screeners in basic skills

• Selv-assessment in basic skills

• E-learning



Three types of tools

• Test yourselv (reading test, calculation, digital skills, oral skills) 

• Assess yourselv (reading/writing, calculation and digital skills, oral 
skills)

• E-learning







Project 2: Dissemination through social media

• Majority of 5,3 mill innhabitants use social media

• Facebook: More than tre million daily Facebook and Messenger users.

• Instagram: 2,2 millions over 18 have a profil, about 1,1 daily users.



Social media campaign for numeracy assessment

• Focus on numeracy assessment in the first case

• Easy to communicate visual and contentvise

• Communicates with peoples open or hidden deficits



Practical

• Engaged communication company for design and content, Siste Skrik

• Subcontracted a media company for the statistic analysis, RE:MEDIA 

• Development of adverts

• Development of campaign-webpage

• Direction of the campaign towards focus-group 

• Analyse of statistics



Adverts with everyday situations in social media



Exsample – redo units



Pricing before and after sale 



Campaign-website

Are you as good as you think you are?

Take the maths test

Exercise with e-learning
Take more tests and 
selv-assessments

Advice on what to do else.



Reach out of the campaign

• 5 336 400 views of adverts throughout 4 weeks of campaign

• Reached out to over 1 million within the focus group, between 30 –
65 years old

• 12 195 klick on the webside of the campaign-webside



Statistics, users of the numeracy test.



Analyses of web-statistics, costs per click



Statistics on cost per click, social media



Conclusion

• New and interesting experience.

• Difficult to keep up attention over a longer time, actions need to be 
repeated regularly.

• Lower costs by developing parts of the campaign by ourselfes.



https://www.kompetansenorge.no/test-deg-selv/

Thank you for your attention!

https://www.kompetansenorge.no/test-deg-selv/

